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What is Social Media? 
 

Gettysburg Address 
November 19, 1863 
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What is Social Media? 

“The instantaneous 
aggregation and creation of 
content by the people, of the 
people, for the people, on the 
social web.” 
 

Eric Pena, Mashable.com 



So what makes the Web Social? 
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What does this mean for healthcare? 

• Of the 74% of U.S. adults who use the Internet, 
80% of users have looked online for health 
information. 

• Top five searches include: 

 66% specific disease or medical problem 

 56% certain medical treatment or procedure 

 44% doctors or health professionals 

 36% hospitals or other medical facilities 

 33% health insurance, including private, Medicare or Medicaid 

 

Source: May 2011 Pew Research Center report, The Social Life of Health Information 
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Why should I care? 
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There’s no stopping it! 
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• July 5, 2011 Phoenix Haboob 

http://www.andnow.com/2011/07/pheonix-haboob-sand-storm-time-lapse/
http://www.andnow.com/2011/07/pheonix-haboob-sand-storm-time-lapse/


It’s Here! 
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A bird’s eye view 
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Mayo Clinic’s First Social Networkers 



 
Mayo Clinic Milestones in Social Media 

• Sept. ’05 - First Podcast 

• Nov. ’07 - Mayo Clinic Facebook page 

• Feb. ’08 - YouTube channel 

• Apr. ’08 - Twitter 

• May ’08 - Mayo Clinic News Blog 

• Jan. ’09 - Sharing Mayo Clinic 

• Jul. ’10 - Mayo Clinic Center for Social Media 

• Sep. ’10 - Social Media Health Network 

• ?, ‘11 – Mayo Clinic News Network 



What direction should we pursue? 
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At Mayo Clinic 

3031031-19 



Listening in old ways… 
 

Healthcare organizations regularly seek to 
understand patient satisfaction in order to improve 

quality of care. 
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Listening in old ways… 

• Online surveys 

• Focus groups 

• Patient relations offices 

• Suggestions boxes and forms 

• Quality review surveys 

• Telephone surveys 

• Static patient stories 

And listening in new ways… 
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Patient virtual communities 
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Patients’ social rating tools 
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Professional virtual communities 
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Mayo Clinic Facebook Posts 
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But listening is not enough 

• You need to respond and connect 
using the 3 E’s: 

• ENGAGE with conversation 

• EMPOWER with knowledge 

• EDUCATE with reliable content 
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Engage 
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En español  

3031031-33 



3031031-34 



3031031-35 

Http://www.youtube.com/v/kkps4XwvxK4?version=3&feature=player_detailpage 

http://www.youtube.com/v/kkps4XwvxK4?version=3&feature=player_detailpage
http://www.youtube.com/v/kkps4XwvxK4?version=3&feature=player_detailpage


@MayoClinic 
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@MayoClinic 
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Http://www.youtube.com/v/o1sxaExEBLI?version=3&feature=player_detailpage  

http://www.youtube.com/v/o1sxaExEBLI?version=3&feature=player_detailpage
http://www.youtube.com/v/o1sxaExEBLI?version=3&feature=player_detailpage


Educating  
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Thru blogs… 
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Mended Hearts, Inc. and Dignity Health 
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Empowering 
Ipads for heart patients 
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Http://www.youtube.com/v/xwRsRH1M9ds?version=3&feature=player_detailpage  

http://www.youtube.com/v/o1sxaExEBLI?version=3&feature=player_detailpage
http://www.youtube.com/v/o1sxaExEBLI?version=3&feature=player_detailpage


Take the plunge and dive in!  
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Mayo Clinic Center for Social Media 

• Our Raison d’etre: The Mayo Clinic Center 
for Social Media exists to improve health 
globally by accelerating effective application 
of social media tools throughout Mayo Clinic 
and spurring broader and deeper 
engagement in social media by hospitals, 
medical professionals and patients. 

• Our Mission: Lead the social media 
revolution in health care, contributing to 
health and well being for people everywhere. 



It’s not just about marketing... 

• Center’s focus to apply revolutionary tools in 

• Practice 

• Education 

• Research 

• Administration 

• Internal and External uses to communicate 
with key groups, with the aim of creating 
community 



It’s not just about Mayo... 

• Social Media Health Network is a membership 
group associated with Center for Social 
Media 

• For organizations wanting to use social 
media to promote health, fight disease and 
improve health care 

• Sliding scale dues based on organization 
size/revenue 

• Industry members eligible to join, but not 
accepting industry grant funding 

• >110 member organizations  



A Sample of Network Members 

• American Hospital Association 

• Radboud University Nijmegen Medical Center 

• Jamestown Hospital 

• National Cancer Institute 

• Vanderbilt University Medical Center 

• Encephalitis Global 

• See Full List at 
http://socialmedia.mayoclinic.org/network/  

http://socialmedia.mayoclinic.org/network/
http://socialmedia.mayoclinic.org/network/


Social Media Health Network 
Benefits 

• Online learning and networking community 
for all employees of member organizations 

• Free registration for monthly webinars 
($1,200 value) 

• Discounted (or free) registration to in-person 
events, including 

• Connecting Health Care and Social Media 
(May 17-18 in New York City) 

• Social Media Summit (Oct. 16-18, 
Rochester) 

• Social Media Residency (Various dates) 



One Practical Case Study in 
ROI Math:  

 
As I approaches zero,  

ROI approaches infinity 
 

Lee Aase, Director of Mayo Clinic Center for Social Media 







For Further Interaction: 

• Shephard.Susana@mayo.edu 

• @sesaz on Twitter #MCCSM 

• http://socialmedia.mayoclinic.org 

 

Thank you!  

http://socialmedia.mayoclinic.org/

